Table 1
Program Information by Community Site
	Started Program Between January 2021-December 2021
	Site 1
	Site 2
	Site 3
	Site 4
	Site 5
	Total
	%

	Registered by Partners
	30
	58
	56
	78
	50
	272
	

	Completed Pre-Survey (became research participants)
	28
	41
	48
	40
	27
	184
	67.7% Response Rate

	iPads Delivered
	28
	41
	48
	40
	27
	184
	100% Served Rate

	Hotspots Delivered
	10
	24
	18
	15
	22
	89
	48.4% Hotspot Rate

	Completed Post-Survey
	14
	37
	42
	27
	25
	145
	78.8% Completion Rate

	iPads Returned
	3
	3
	3
	4
	2
	14
	15.2% Return Rate
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Table 2. 

Demographics of Participants (N=184)

	Characteristics
	Total Sample
Mean/% 
N=184
	Interview Sample 
Mean/% 
N=98 

	Age (Range=55-100)
	72.4
	71.7

	Female
	77.7%
	75.5%

	Race/Ethnic Group 
	 
	

	White
	56.5%
	57.1%

	Hispanic
	21.7%
	19.4%

	Black
	13.6%
	17.3%

	Native American / Alaska Native
	4.9%
	4.1%

	Asian
	1.1%
	1.0%

	-missing
	2.2%
	1.0%

	Primary language
	 
	

	English
	77.7%
	80.6%

	Spanish
	20.7%
	17.3%

	Other
	1.6%
	2.0%

	Relationship status (allowed to choose more than 1)
	 
	

	Single
	 34.8%
	28.6%

	Divorced
	 30.4%
	32.7%

	Widowed
	 22.3%
	21.4%

	Married/Partnered
	 17.4%
	20.4%

	Current employment status
	 
	

	Retired
	66.3%
	64.3%

	Unemployed
	22.8%
	23.5%

	Employed
	5.4%
	5.1%

	Disabled
	2.2%
	3.1%

	Other
	2.7%
	4.1%

	-missing
	0.5%
	0%

	Lives alone
	70.7%
	69.4%

	Income
	 
	

	Less than $30,000 a year
	81.0%
	79.6%

	Greater than $30,000 a year
	17.4%
	19.4%

	-missing
	1.6%
	1.0%

	Education
	 
	

	HS or less
	48.9%
	44.9%

	Some college
	25.0%
	27.6%

	College or more
	26.1%
	27.6%

	Self-reported health status
	 
	

	Poor
	9.2%
	7.1%

	Fair
	20.7%
	19.4%

	Good
	40.2%
	40.8%

	Very Good
	20.7%
	21.4%

	Excellent
	9.2%
	11.2%

	Internet access
	 
	

	Yes
	49.5%
	48.0%

	No
	35.9
	30.6%

	unsure/missing
	14.7%
	2.0%







Table 3

Pre/Post Results for Technology Measures

	 
	Pre-Survey
Mean
	Post-Survey
Mean
	N
	p-value

	Digital Competence 
(average, range 1-4)
	2.06


	2.74
	145
	p<.001

	Number of digital competencies 
(range 0-12)
	2.01
	4.01
	145
	p<.001

	Technology usage 
(average frequency, range 1-5) 
	1.99
	2.7
	145
	p<.001

	Tablet use frequency
	1.53
	4.08
	145
	p<.001

	Number of different types of devices used regularly (range 0-5) 
	1.47
	2.62
	145
	p<.001

	Purposes for using technology 
(range 0-8)
	4.09
	5.55
	145
	p<.001


Note: Wilcoxon signed rank tests were used to compare pre and post measures. 




Table 4. 

Tablet Use Pre/Post Outcomes

	Frequency of Tablet Use (e.g., iPad)

	How often used?
	Pre-Survey
	Post-Survey

	
	Frequency
	Percent
	Frequency
	Percent

	Never
	111
	76.6%
	0
	0%

	Monthly
	9
	6.2%
	4
	2.8%

	Weekly
	9
	6.2%
	30
	20.7%

	Daily
	14
	9.7%
	61
	42.1%

	Multiple times a day
	2
	1.4%
	50
	34.5%

	Total
	145
	100%
	145
	100






Table 5.

Digital Competency Pre/Post Outcomes

	Digital Competency (1=not at all, 2=a little, 3=somewhat, 4=very much)
	Average (mean)
	
	

	 Participants feel confident or able to:
	Pre
	Post
	N
	p value

	Search and find information about goods and services
	2.60
	3.21
	145
	p<.001

	Read or download files
	1.86
	2.63
	145
	p<.001

	Obtain information from public authorities or public services.
	2.10
	2.94
	144
	p<.001

	Seek health information
	2.31
	3.12
	144
	p<.001

	Send/receive emails
	2.58
	3.26
	144
	p<.001

	Use video calls, such as Skype
	1.87
	3.01
	143
	p<.001

	Participate in social networks
	2.14
	2.54
	143
	p<.01

	Post messages on social networks
	1.86
	2.32
	145
	p<.001

	Share talents or interests on social networks.
	1.74
	2.16
	144
	p<.01

	Share my interests and ideas with those you know.
	1.98
	2.46
	142
	p<.01

	Able to use copy‎/paste tools
	1.70
	2.41
	144
	p<.001

	Able to have telehealth appointment
	2.01
	2.81
	144
	p<.001


Note: Wilcoxon signed rank tests were used to compare pre and post measures. 



Table 6. 

Themes Related to New Connections to the Community

	How Did the Program Offer New Connections to the Community?

	Themes
	# of comments from participants

	More capable and confident with their devices
	63

	Now know where to find resources
	64

	Now join social groups/activities
	62

	Participate in faith-related groups
	6

	Meet with doctors and book health appointments
	8

	Provide long-lasting life changes
	32




