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Marketing Maple 
Kevin Budzenski

Sponsor: Christy Ashley 

Target Market:
- Affinity Segments: Health, Cooking, 

Shopping, Fitness, Gardening
- Relevant Age: 25+ M/F
- Parents 
- Middle Class 
Location:
Massachusetts, Connecticut, Rhode 
Island, Maine, New Hampshire, 
Vermont, New York, New Jersey
Avg. Budget: $35-60 per day 
Objectives: 

- Run and measure Google Ads 
- Increase brand awareness 
- Produce clicks and improve SEO 
- Utilize manual CPC 
- Measure and analyze through CTR, 

CPC, and Ad performance 
Audience: 
Age: 45-54, 55-64, 65+
59% Female, 41% Male 
Middle / Upper Middle Class

Keywords:

Learning Outcomes:
- Gain advertising experience 
- Practice strategies that enable high CTR 
- Update and optimize campaigns 
- Utilize advantageous trends
- Observe and implement relevant key terms 

using a manual CPC 
- Overcome adversity from real world difficulties

Difficulties:

Trends:

Results:
Advertisements

Analytics
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