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Social media has become a driving force in today's
world by connecting people all over the globe in an 3,155 qe’c
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social media. Based on the findings, Instagram
influencers can better tailor their posts to optimize user
engagement and grow their following, propel their social
media presence, increase recognition and exposure, and
strengthen their status as a human brand.

Acknowledgments
®m 150 or less m 151 to 300 | would like to sincerely thank my sponsor, Dr. Christy Ashley, URI
College of Business, Department of Marketing, for her instrumental role
B Uup to 50 m511to 100 m 301 to 600 601 to 900 in making my project a success. Her valuable help and guidance
m101 to 150 m 151 to 225 901 to 1200 =m 1201 to 1500 throughout this journey in addition to her incredible knowledge and

support were key in this endeavor and | am immensely grateful.

226 to 300 = 301 to 600 m 1501 to 1800 m 1801 to 2100
mYes mNO m 601 + m 2101 to 2400 m 2401 +




	Instagram Influencer Engagement and the World of Social Media
	Recommended Citation

	Zangara

